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About Destination Performance UK

DP UK is a membership organisation of some 140 LA tourism departments with an interest in quality and value for money in the delivery of tourism services.  Formerly branded as the National Tourism Best Value Group, it has its origins in the Best Value assessment process which was introduced for local authorities in 1999.  The cornerstone of its activities is the analysis and comparison of data gathered in the annual members’ questionnaire, the Baseline Statement.  In addition all DP UK members belong to generic category groups which meet several times a year and whose individual programmes of innovative activity are shared nationally with all subscribers, often by means of advice sheets. The overarching aim of DP UK’s work is to drive up the professionalism and performance of local authority and DMO tourism services.

See www.dpuk.org.uk
Tourism Together

Destination Performance UK is a member of Tourism Together, a strategic partnership of five key tourism organisations formed to create a collective voice in policy and lobbying activity as well as undertaking specific joint activities.  Other members are the Tourism Management Institute, the British Resorts and Destinations Association, the Tourism Society and the Institute for Sports, Parks and Leisure, (formerly ILAM).

The Seminar

Through a mix of presentations and breakout sessions Destination Performance UK’s 2007 seminar will focus on a number of inter-linked themes concerning regional tourism structures, best practice in the evaluation of LA and DMO tourism services and topical national tourism issues.

The morning session will look at emerging tourism priorities for LAs and DMOs in the context of the Partners for England initiative and will examine the scope and methodology of the Local Area Tourism Impact Model recently introduced in London.

On either side of a buffet sandwich lunch delegates will have the choice of attending two out of three breakout sessions which will cover: Developments in the Self-assessment of LA Tourism Services, Measuring Industry Performance and Satisfaction and Measuring Return on Investment at National and Local Level.  These sessions will combine short presentations with discussion.

The final plenary presentation will look at some of the main national issues impacting on tourism at the time of the seminar.

The Seminar Programme

09.45 - 10.35
Registration and Refreshments

10.40 - 10.45

Welcome and Introduction 




(Peter Lane – Chair, Destination Performance UK)

10.45 - 11.20

Partners for England : An Update on the Initiative, its 




Recommendations and Key Actions



(Maureen McAllister – Head of Culture and Tourism, SWERDA) 

11.20 - 11.50
The Scope and Methodology of the Local Area Tourism Impact 



Model




(Peter Haxton & Stephen King – London Development Agency)

12.00 - 13.00
Breakout Session 1 (See below)

13.05 - 14.00
Buffet Lunch

14.05 - 15.05
Breakout Session 2 (See below)

15.15 - 15.45
Topical Tourism Issues 




(Kurt Janson – Policy Director, The Tourism Alliance)

15.45 - 15.55
Closing Remarks (Peter Lane – Chair DP UK)

Refreshments will be served at the conclusion of the seminar

The Breakout Sessions

A. Developments in the Self-Assessment of LA Tourism Services

This session which will be moderated by DP UK Chair, Peter Lane, will look at aggregate data and trends from the Baseline Statement; it will then consider how one particular destination uses its category group Baseline results to best effect and finally will review the potential contribution of the Baseline to the post-CPA self-assessment environment and the potential for a culture block self-assessment tool.  Contributors will be Parves Khan from Tourism SE’s research department, Crispian Emberson from the VisitNorfolk and Brian King from the Improvement and Development Agency.
B. Measuring Industry Performance and Satisfaction

Assessing how local tourism businesses are performing and the satisfaction they derive from the activities of their LA or DMO tourism service forms an important part of the overall evaluation process.  This session will look at the theory and the practice of evaluating local industry satisfaction and examine the use and effectiveness of ‘How’s Business’ surveys and their role in focusing the work of the tourism manager.  It will be moderated by Maureen McAllister from SWERDA in conjunction with Tim Manson from Marketing Birmingham and Deirdre Makepeace from Torbay Development Agency.

C. Measuring Return on Investment at National and Local Level

Establishing a robust and consistent methodology for assessing accurately the return on investment from tourist board and LA/DMO campaigns plays a key part in justifying expenditure on tourism at both a national and local level.  This session, moderated by Colin Potts from Chester City Council, will outline the methodology used by VisitBritain to evaluate their campaigns with particular reference to domestic Enjoy England activity; it will also highlight the ROI mechanisms that Chester City has used to evaluate its campaigns.  Contributors will be Sam Harrison from VisitBritain and Kurt Janson from the Tourism Alliance. 

Registration Details

Delegate Details:

Title 
 First Name 
 Surname 


Job title 


Organisation 


Address 



 Postcode 


Tel No 
 Email 


Additional requirements (inc. dietary requirements)


Destination Performance UK Member:  Yes ( / No (
Breakout Selection

Please indicate your choices by entering 1, 2 and 3 in boxes below.

We will make every attempt to accommodate you priorities and it should be possible to ensure you attend your first choice of breakout session.  But for reasons of balance and room capacity we may also ask you to accept a session that is not your second choice.

(
Breakout Session A

(
Breakout Session B

(
Breakout Session C

Seminar Fee







Cost

VAT

Total Cost
Please tick as







£

£

£

appropriate

Destination Performance UK Member
99.00

17.33

116.33

(
Non-Destination Performance UK Member
125.00

21.88

146.88 
(
Method of Payment (All fees payable to Tourism South East – official contractor for DP:UK)

(
Please invoice me.  I enclose an official order no. 


(
I enclose a cheque for £
 payable to ‘Tourism South East’

My VAT No. is 


Terms and Conditions:

A booking forms a contract between delegates and Destination Performance UK and is subject to cancellation charges at the following rates:  Up to March 31 – 50% of fee.  April 1 to April 26 – full fee

NB – Notice of cancellation must be given in writing and an acknowledgment requested.

Please register your booking by returning the above form (with your payment if appropriate) to:  Jessica Lacey, DP UK Administrator, 

c/o Tourism South East, 40 Chamberlayne Road, Eastleigh, Hants SO50 5JH.

Or fax back to 023 8062 0010
Your reservation will be confirmed by email

Other Useful Information

Should you want to stay in London on either the 25th or 26th April you can get details of accommodation in the city by contacting the official VisitLondon number for accommodation enquiries:  0845 644 3010 / Email: blvcenquiry@visitlondon.com
Alternatively the BLVC in-house travel agent will also be very happy to help.  They can be contacted on (020) 7808 3861.  (The last-minute desk will probably have the best rates).
Also:

Premier Travel Inns:
Hammersmith – 0870 850 6310


Putney Bridge – 0870 238 3302

County Hall (South Bank) – 0870 238 3300
Kensington – 0870 238 3304

Kings Cross – 0870 990 6414


Euston – 0870 238 3301

Travelodge:
Battersea – 0870 191 1688



Kings Cross – 0870 191 1757

Kew Bridge – 0870 191 1540


Marylebone – 020 7723 1735
Nearest Tube Stations to Novotel West: Hammersmith

For location map access: www.novotellondonwest.co.uk and follow links to Location/Where Are We
Join Destination Performance UK

Destination Performance UK was originally set up to help local authority tourism professionals prepare for an effective Best Value assessment.  While Best Value and more recently Comprehensive Performance Assessment still represent the cornerstone of the group’s interests and activities, DP UK also aspires to help destination tourism departments achieve the broader aim of best practice across the whole range of its operations.

Through membership of DP UK Local Authority tourism departments and DMOs can:

· Benchmark your destination against comparable destinations using statistical data

· Assess your own performance through year on year comparisons

· Learn the principles of best practice and assimilate new ideas through attendance at regular meetings held by the different generic category groups

· Network with other tourism professionals in similar destinations who face the same challenges

· Improve the overall performance of your operation

Over 170 local authority tourism services have already subscribed to the organisation.

Non-members attending this year’s seminar and subsequently applying to join DP:UK will have the joining fee of £195 waived.  The subscription for 2007/08 will be pegged at £320 plus VAT.

For further information contact: DP UK’s National Co-ordinator

David Phillips Tel: 01403 261247 / E-mail dp.mbe@btopenworld.com
or access website: www.dpuk.org.uk
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